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I want to start out by asking a few questions. You don’t have to answer out loud, but I would like 

a show of hands. 

How many of you have business cards for yourself as a writer? 

What about a brochure? 

Do you think marketing and self-promotion are the hardest parts of your writer job? 

I’ll be honest. This topic could cover a week-long seminar itself. When I was working on it and 

trying to decide what I wanted to tell you here, I decided I had to narrow my focus. There are 

many avenues for networking and self-promotion online and off. For this time, though, let’s 

focus on things you can do face-to-face in the real world to make the most of your networking 

efforts. I’m going to allow 10-15 minutes at the end for questions, so let’s see if we can keep 

them until then because we have a lot to get through. 

Business cards are the easiest to address, so let’s start with those. At the very least, you need 

your name and a way people can contact you. This has its pros and cons. Pro: It’s simple. Con: it 

doesn’t tell anyone about what you do. I have heard people say that when you give a business 

card to someone, they will remember you in the context you gave them the card. If you gave it to 

them at a writers’ conference, they will remember you’re a writer. 

Trust me. 

No, they won’t. 

I’ve been there, done that. And I’ve been on both sides of the card. If you give me a card and it 

doesn’t say anything about what you do, unless you or I wrote a note on the back of it, I won’t 

remember. And your card will go in the trash. 

That might be harsh, but it’s true. 

Even if you design and print your cards yourself, you have money and time invested in those 

cards. It’s in your best interest to keep as few of those cards from the trash as possible. 

What should you include on your business cards, then? 

Unless you own a traditional corporation, you don’t want to go for a corporate look, or even 

corporate-style information. Here’s what I have on my business cards:  

My name 

Title – my current cards say Writer/Editor/Speaker, but I’ve recently ordered new cards that will 

be specialized for what I do, with the exception of writer/editor, which will be on the same card. 

Phone number – Some people still like to use the telephone when conducting business  



Email address 

Website 

That’s it. 

I don’t put my physical address on there. I have a couple reasons for that. One, my address has 

changed a few times since I’ve had these cards. That’s neither good nor bad. It just is. Another 

reason is that with the work I do, I can work from anywhere. I don’t have to be tied to a specific 

location. And that’s a good thing, because it means if my family is on vacation and a client has a 

rush job they need down NOW, I can do that. They don’t have to bring it to me. They can email 

it and I can do it from wherever I happen to be. In addition, some people have security/safety 

concerns about putting their physical address out there. That’s a judgment call only you can 

make. 

Always have some business cards with you. No matter where you go, you have the opportunity 

to network and promote your business. If someone expresses an interest in you and what you do, 

you have a missed opportunity if you don't have a business card with you. People have good 

intentions, but they won't remember you after they leave the basketball game or the grocery store 

if you don't give them a card. A piece of paper with your name and information on it doesn't 

count. That's just another piece of paper that falls to the bottom of their purse. 

 

Business cards don't have to be expensive. You can design your own and send or take it to 

Staples, Office Max, or Office Depot to have them printed. You can also use Internet services, 

such as VistaPrint or Moo to get your cards. 

Something else I recommend you have is a brochure. 

You’re a writer, you don’t need a brochure. I know what you’re thinking because I’ve thought it 

too. It doesn’t matter if you write novels or nonfiction or if you freelance full time. You do need 

a brochure! 

I have heard writers advocate always having a book with you so if you are asked, you can say, 

“Why, yes, I have one right here” and take it out of your purse. 

Let me tell you. Carrying books in your purse gets heavy fast. Even if it’s just one.  

Think of a brochure as a catalog of your books. If you have just one, include everything you can 

about it, including where they can purchase it. Also have some information about you and maybe 

even how you came to write the book. Everyone likes to know a little bit of the story behind the 

story. If you have more than one book, wonderful! Now you can really work on building your 

catalog. Include as much as you can that will fit on one trifold brochure.  

You can be a bit more judicious about when and how you give these out. I would recommend 

making sure your local bookstores and libraries have several copies. They’ll want one for 

themselves, but they also might want to make them available for their customers and patrons. 

This might be especially useful if you have independently published and aren’t available through 

a traditional publisher. Company policy prevents them from carrying your books themselves, but 

they might be able to have your brochure on hand and can give that to their customers. Of 



course, if you freelance, you can list your bio, some testimonials, and a list of your services and 

rates to give to prospective clients. 

There is one more thing I believe you truly need. A one-sheet. I actually learned about this from 

Linda Apple during a presentation she gave either at this conference or the Oklahoma Writers’ 

Federation conference.  

A one-sheet is particularly helpful if you do any public speaking. Keep it as current as you do 

your resume. It can be single- or double-sided. It should include your name, contact information, 

a short bio, topics you speak about, some examples of speeches you can give, and any books you 

have published. This lends an air of authority and increases your validity. Keep two versions of 

the same sheet on your computer. A working file that you can easily update and a PDF that you 

can send to people who request it. Having a PDF also makes it easier for you to send it out for 

printing to include in your own media kits. 

Press releases are also important to your real-world arsenal. However, these are done on an as-

needed basis and sent to your local and state papers. They’re usually mailed or loaded directly 

onto a news organizations story idea submission box. There are a lot of approaches to writing 

press releases. My best advice is to write it like a story. Keep it short. At the end, include a 

statement telling where people can contact you “for more information.” 

So when you have all of this, what do you do with it?  

You hand it out. 

Sure, but where? 

Ah. There’s the question. Look at your daily life. Where do you go? What do you do? Business 

cards, in my opinion, should be in your pocket, your purse, or your briefcase at all times. You 

can give them out when you’re in line at the grocery store, talking to the person beside you at a 

basketball game, or to people at social events. 

Look into the possibility of joining your local chamber of commerce. They have networking 

events that you could go to as a member. Also consider the Lion’s Club, Rotary Club, and 

Toastmasters International. Those are all places that will give you some opportunity to network 

and give out your business cards and even some brochures. Keep your one-sheets for people who 

specifically request information about your public speaking. 

Here’s the thing. 

I can’t really tell you what to do once you have your materials. I’m not inside your head, living 

your life. If I were, you would want me to do one of two things. Either pay rent or get out. 

What I hope you got out of this are some ideas about what you can do and maybe some 

beginning plans about how you’re going to do it. 

I haven’t even touched on anything you can do online, but now I’ll open it for questions and if 

we can, we’ll talk some about that. 


